EAAHNIKH ITPEXBEIA XTO AONAINO
I'pageio Owovopik®v ko Epropikov Yro0écewv

Aovdivo, Avyovetog 2015

H AT'OPA EAAIOAAAOY

XTO HNQMENO BAZXZIAEIO
(Ztoyeio E160YOYOV KO KATAVAALMONG)

To Hvouévo Bacilelo katatdooetor otnv €ktn 0€om Tov TOyKOGHIOV TIVOKO EIGUYMYEDV

ehatoradov tov FAO Bdaon tov eicayopévav nocotntov (Mivekeg 1- otoryeio 2012). To 2014 o
pepido swwayoydv oo HB oty maykocma ayopd ehatorddov avirle oe 3,82% évavtt poig
0,6% tov 1990. (Awdypappe. 1- croyeio 2012).

ININAKAX 1

Hoaykocua katdtoln yopov-eicayonyémv ghoorddov 2012

AamavnOév Tocd

A/A Xopa Hocotnto (tdvvor) S Ty / tévvo (§)
1 ItaAia 583.967 1.623.924 2,781
2 HITA 276.036 960.077 3,478
3 ToAAiol 113.507 414.919 3,655
4 [Toptoyaiia 84.304 229.893 2,127
5 I'epudvia 65.135 275.392 4,228
6 Hvopévo Bacilero 64.653 216.167 3,343
7 Bpalidia 62.920 286.323 4,551
8 lomavia 47.364 119.261 2,518
9 Kavadag 39.707 156.442 3,940
10 lonovia 36.284 185.419 5,110
11 Kiva 32.832 140.095 4,267
12 Avotpaiio 29.531 122.184 4137
13 Pwcia 22.985 81.980 3,567
14 Bé\ylo 19.008 80.960 4,259
15 IMTolwvia 16.244 36.495 2,247
16 Zoovdkn Apofia 15.391 53.906 3,502
17 OAavdio 15.239 56.745 3,724
18 Anpokpartio g Kopéag 13.390 40.287 3,009
19 E\Petia 13.114 81.252 6,196

20 Me&iko 11.813 50.900 4,309

*ava, etooyBeioo moootnTa,
IInyn: FAOSTAT, Erelepyaaio I pagpeio OEY Aovdivoo
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ATATPAMMA 1
Mepidio elcaymymv ehatorddov (tovvor)

Naykoouia katataén 10 mpwtwv Xwewv-
gloaywyEwv eAatoAdadov 2014
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1.1. Xroyyeio eEmTEPkov gpmopiov

2Opeova pe ta d1afécipa PPETaviKd GTUTIOTIKA GToLyEld, KOTA T O1APKELD TNG TEVTOETIOG
2010-2014 (ITivakag 2), ov swoayoyéc ehaoradov tov Hvopévov Baociieiov, oe afia,
KAToypaeovy onuavtikny kat’ €tog dtakvpaven. To 2011 kateypdon avénon kotd 1,12%, 1o 2012
peimon katd 11,9%, 1o 2013 onuaviikn avénon katd 16,14% evod 1o 2014 ehaepd peioon kotd
2,12%. Elogpd d10popomompévn StakOUavoT KaTtaypaeel, 0 6YKOS TOV EIG0YOYDOV, KAOOG HeTd
v kotd 4,27% ovénon to 2011, ta dvo endueva étn katéypaye peiowon katd 4,61% to 2012 ko
6,65% 10 2013, ywo vo avaxapyet to 2014 pe avénon xatd 6,40%.

INa 1o 2014, ot svvolkég eleaymyég avilbav oe 36.949,8 tovvovug aiog 85,92 ex. Apmv
AyyMag, ovénuéveg pev katd 6,40% oe oyko oA petmpéveg katd 2,12% ot a&io.

Kvpiotepor mpopn0evtéc Tov Hvopévov Baciieiov eivor katd cepdv n lomavia, (e péco
TOGOGCTO €M TOV EIG0YOY®OV , Katd v mepiodo 2010 — 2014, 46,79% g cvvolikng a&iog kot
53,69% 1ov cuvolikov dykov), N Itakio (ne 40,75% g a&lag ko 35,04% tov 6ykov), n I'epuavia
(ne 5,36% g a&lag ot 5,45% tov 6ykov) kot 1 EALGda (ne 3,80% g adiag kar 3,19% tov
oykov). H g€éMén Tov el60y0y®dv katd agio Kot 0YyKo amotundvetal ota Ataypappota 2.1 ko
2.2 evd 10 pepido ayopds Tov kupldtepwv mpoundevtov, ywoo to 2014, amotvmdveTal oTo
Awypappata 3.1 ko 3.2.

e 0T apopd o115 eweaymyéc amo v EALGda, dmwg deiyvouv To oyeTkd otoryeion auTég
KAToypaeovy otadtokn oaAAd onpovtiky peiowon amd to 2010 ko énetta, pe 10 pepidoto ayopdc Tov
eEMMVIKoy gdatorddoov amd 4,24%, kat’ dyko katl 4,97% oe atla o 2010 va cuppikvAdVETOL GTO
2,28% kot 2,96% avtiotoryo to 2014, Enueiwdveton 6tt Yo to 2014 1o gAandrado katolafdvel T
39" 0¢om 67OV KOTAAOYO TV EAANVIKGOV eEayopévmy mpoidviov oto H.B.

Inuetdveton emiong 0Tt moocOTNTEG EAANVIKOD €AOOAAOOV, Ol Omoieg OV UTOPOVV Vv
Kataypoeovv, gcdyoviol péocw Italiog, xobmg ot peydieg alvcides vrepayopdv TOAOVV, MG
TPOIOV 1OLMTIKNG ETIKETAG, EAANVIKO EAAIOA0O0 CLOKEVACUEVO BT YDPO OVTY).

O gaymyég shaorddov and to Hvopévo Baoileio aviibav, to 2014, ce 1.202,47
tovvoug, atlag 3,76 ek. Apav, kataypdeoviag avénon g taéng tov 28,7% £évavtt tov 2013.
Kvpuotepor mpoopiopoi, Baost 6ykov, rav 1 IpAavdio (ne pepido 44,8% eni tov Guvorov), TO
Béhyio (ne 8,59%), kou n IoAwvia (ne 8,44% mepinmov).
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HINAKAY 2

Ewayoyéis Hvopévov Bactigiov yio Aacp. Khaon 15091090: EAAIOAAAO (2010 — 2014)

%
2010 2011 2012 2013 2014 petaold
2014/2013

Abla(£)  TMocorra(kg) Ao (f) Tooomro(kg) Aliw(E) IMosomra(kg) Alie(E) Iocompra(kg) Alie() IMosorra(kg) Aie ()

40.868.855 | 20.090.965 | 41432848 | 21.702193 | 33.789.332 | 18.809.130 @ 40.254.427 | 18.140.714 | 40.160.727 | 20.737.255 -0,23%
33457915 | 13376429 | 33531248 | 12.894.079 | 30432584 | 12.821.176 @ 35437.779 | 12.088371 | 38.289.729 | 13.744.370 8,05%
4.215.785 1.585.902 3.294.556 1.283.024 2.939.097 1.262.298 2.964.399 935.814 2.542.049 843.731 -14,25%
3.749.190 1573.773 5.010.683 2.339.632 4.954.347 2.551.334 6.273.608 2.590.398 2.530.691 1.033.394 -59,66%

910.719 263.268 597.39 216.8% 763.171 264.875 878.9% 327.981 601.285 182.312 -31,59%
206.240 20.068 368.389 47.730 325.137 41542 363.846 46.543 357.385 52.008 -1,78%
418937 112.931 483199 234.941 360.421 114.940 462.234 154212 334423 69.867 -21,65%
211312 93,987 125395 18213 244.093 56.278 141418 19.163 178.7% 31167 26,43%
614 56 40.882 18.584 39.911 17.784 287.919 115.036 168.359 63.897 -41,53%
66.104 18.728 47316 8.046 65.776 21.344 51.294 15.507 130.308 39.001 154,04%
3568 600 301671 57.594 91.015 20403 96.784 19.829 116.786 30452 20,67%
24.775 4131 35.581 6.631 40.330 8377 25.734 3.100 93091 4433 261,74%
3.9% 1102 44.468 19.536 46.779 20274 8311 1673 84.920 39.714 921,78%
149178 61.709 138.614 60.054 73329 26371 48.309 13.865 71.006 14.357 46,98%
78.160 21.281 51.298 16.620 30473 10.153 494571 17.803 51.519 18.462 417%
14.042 1415 17.085 2321 65.158 7895 71132 9437 45243 7214 -36,40%
313.066 157517 76.515 33.100 1.241.860 1122677 226.195 178.504 24.627 9.669 -89,11%
47622 3.610 55.780 6.300 9319 900 6.515 2332 12.014 2747 84,41%
2439 208 12.749 2563 1577 41 14472 1974 9598 2.780 -33,68%

84.149.749 | 37241282 | 84.656.410 | 38.785.727 | 74.646.788 | 37.010.119 @ 86.643.368 | 34.468.838 | 84.692.122 | 36.674.624 -2,25%
702.839 162.636 1.149.675 214.901 942.460 193.381 1.144.764 259.911 1234272 275217 782%
84.852.588 | 37403918 | 85.806.085 | 39.000.628 | 75589.248 | 37.203500 @ 87.788.132 | 34728749 | 85.926.394 | 36.949.841 -2,12%

ITnyn: Uktradeinfo, E6vikn Ztotiotikn Yanpeoio HB, Encéepyocio Ipageio OEY Aovdivou
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AIATPAMMA 2.1

Ewcaymyéc eharorddoov ava yopo tpoérevons KoL £Tog (6€ TOVVOUG)
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AIATPAMMA 2.2
Ewsaymyéc eharorddov ava yopa Kol £T0g 6€ €K. Alpeg
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AIATPAMMA 3.1

Mgepiow ayopdc H.B. (o€ 6yko) 'Etoc 2014

FoAA o
0% 3% 2%

AIATPAMMA 3.2

Mgepiowo ayopac H.B. (o aéia) Etog 2014
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Enegepyacio: I'pageio OEY Aovdivou

1.2 Zroyyeio katavarloong

Ta ol mepimov PBPETOVIKA VOIKOKVPLE YPNGLLOTOOUV EANOAODO GY|UEPD, TOGOGTO TO
omoio avepydtav oto 31% 10 2001. Xt0 Hvopévo Baoilelo katavarodnkav yro tnv nepiodo
2013/2014, 62 yk. tOVvOl EAOAGOOV, TOGOTNTA TEPITOV SEKATAAGIO. OO TNV OVTIGTOLYN TOL
1990, evd o1 mwinoelg Eemépacav to 160 skoatoppvpla Aipeg Ayyhiag (otoryeio 2013). T v
nepiodo 2014/2015 mpofAémeton pkpn peiwon g katavaiwong otovg 61 yid. tévvous. (Ilivakag
3 kou Awaypoppo 4)



IHINAKAY 3
Katavalmon shororadov 6to Hvopévo Basirero (Noéupprog 2014)

Etog 1990/ | 1991/ | 1992/ | 1993/ | 1994/ | 1995/ | 1996/ | 1997/ | 1998/ | 1999/ | 2000/ | 2001/
o1 |92 |93 |94 |95 |9 |97 |98 |99 |00 |ot |02
KaTava-
Moonoe | 68 | 94 | 120 | 168 | 173 | 150 | 251 | 256 | 299 | 400 | 338 | 255
XIA. TOvvoug
Etog 2002/ | 2003/ | 2004/ | 2005/ | 2006/ | 2007/ | 2008/ | 2009/ | 2010/ | 2011/ | 2012/ %213/
03 |04 |o5s |o6 oz |08 |oo |10 |11 |12 |13
MpoPA
KaTava-
Aoonoe | 47,0 | 71,6 | 601 | 488 | 476 | 561 | 564 | 553 | 69,5 | 59,2 | 62,0 | 62,2
XIA. TOvvoug

TInyn: Awbvég Zvppovio Erarorédov http://www.internationaloliveoil.org/estaticos/view/131-world-olive-oil-figures, Enefepyacio
I'pogeio OEY Aovdivou

AIAT'PAMMA 4
Katavaioon eharorddov HB o€ 1h. TOVVOULG
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Ene&epyacio I'pageio OEY Aovdivov

H péon gpoopadioio katd kepainv katavaimon grarorddoov ot M. Bpetavia 1o 2013
aviABe ota 15,67 ml, kataypdapovtag avénon katd 251% Evavtt tov 1974 ko 64% Evavit tov
2003. O pvOudg avénong emPpadovinke and to 2007-2008 wor émerta (11% péon avénon
neprodov 2007-2013), kvpiwg A0y tng Veeong g Bpetavikngg owovopiog kota v idw
nepiodo. (Ilivakag 4 ko Awaypappo. 5).

IIINAKAX 4
Méon sfoopadraio Katovarimon eLoorAdoov Kot' artono o ml

‘Etog 1974 | 1975 | 1976 | 1977 | 1978 | 1979 | 1980 | 1981 | 1982 | 1983 | 1984 | 1985 | 1986
EAadAado 4 4 4 4 5 4 6 5 6 6 6 6 8

1987 | 1988 | 1989 | 1990 | 1991 | 1992 | 1993 | 1994 | 1995 | 1996 | 1997 | 1998 | 1999 | 2000 | 2001
8 9 9 9 9 10 10 10 10 12 10 10 10 10 8

2002 | 2003 | 2004 2005 2006 2007 | 2008 2009 2010 2011 | 2012 2013

10 10 11 12 13 12 14 14 14 15 14 16
TInyn: https://www.gov.uk/government/statistical-data-sets/family-food-datasets, Ene&epyaoia I'pagpeio OEY Aovdivou
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AIATPAMMA 5

Méon efdopadraio Katavaloon shororddoov kat' dropo (Ml)
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A&iler va onuelwbel 611 1 avTicTOyN KOTAVAL®OGT TOV AOUTOV QUTIK®OV EAAIMV, 0V Kot

peyaAvTEPN 0o oTIHYV ToL gA0oAGdoV, ota 42 Mi, kKoTaypdest pev avénon katd 137% évavtt tov
1974, aAlé péom peimon katd 5% v mepiodo 2007-2013. (Ilivakag 5 ko Awaypdappo. 6)

ININAKAX 5
Méon sfoopnadlaio KatTd KEQUAN KATAVILOGN QUVTIKAV sAai®Vv g ml
"Etog 1974 | 1975 | 1976 1977 1978 | 1979 | 1980 | 1981 1982 1983 | 1984 | 1985 | 1986
Sk BT S T 14 15 20 | 17 | 26 22 25 24 | 25 | 25 33
ghoua
1987 1988 | 1989 | 1990 1991 1992 | 1993 | 1994 | 1995 1996 1997 | 1998 | 1999 | 2000
33 34 35 37 37 42 39 42 42 47 41 41 39 40
2001 | 2002 2003 | 2004 | 2005 | 2006 | 2007 | 2008 2009 2010 2011 | 2012 2013
49 46 45 44 46 46 45 46 46 47 39 47 42

TInyn: https://www.gov.uk/government/statistical-data-sets/family-food-datasets, EneEepyacia Ipageio OEY Aovdivou

AIATPAMMA 6
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Méon gfoopadraio KaTd KEQUAY KOTOVAA®OGT QUTIK®OV ghaimv (M)
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H mo enpavrikg ayopd mopapéverl avti tov Aovdivov kot g vpiTtepNg TEPLOYNG TOV
kaBmng kot g NotoavatoAkng AyyMag o6mov (odv mepiocdtepol and 49,5 ek. kdrtowol. H
onuacio g &v Ady® TEPLOYNG amd EUTOPIKN ATOYN OPEIAETAL GTNV TUKVOTNTO TOV TANOLGHOD,
oTOV HeYOAo apliud tov EEvov, Katayopevoy and yopes g Mecoyeiov, mov KATOIKOOV HOVILA
ekel, o1 omoiot yvopilovv mepLocdTEPO TN YPNON TOV EANIOAASOV GE GYEom Ue GAAES KaTNyopieg
TANOBLGLOV, Kol KUPIMG 0TO LYNAO KOTO KEQOANY €1G0OMNUA TOV 01B€TOVY Ol KATOWKOL TNG, OF
GLYKPLON UE TOVS KATOTKOVG AAA®YV TEPLOYDV.

Ao Tig apyés g dekaetiag Tov “90, M KatavdAwon €looAddov Tapovcioce avEnon,
MOTE TO TPOIOV va, un Bempeitonr TALoV pia vIokaTyopia TV EANI®V QLTIKNG TPOEAELONG, ALY
g &vog Eexmplotog KAGOog. TTpémet, dpme, vo Anedel v’ Oy 4Tt Tapd T YEVIKA KOA TOopEia TV
ELCAYOYDV EAAIOAAO0VL, GAAL TTPOIOVTO. UTOPEL VO TEPLOPICOVV TO NN LPICTAUEVO HEPTOD TOV
oV ayopd, omwg m.y. to mpoiov “olive oil spread”, mov amoteAeitar amd GTEPEOTONUEVO
EAOLO0 Kol BAADL GLOTOTIKG KOl TOAEITOL GE GLUOKELAGIEG TUTTOL pOPYOPIvNG Kat, AGY® TNG
ovveyohg SOPNIONG, TLYYOVEL TNG TPOGOYNG TOL KATOVOAMTY, OVIOY®VIOPEVO €VBEWS TO
eMaOA000.

H emrtuyng mapovsio wwitepa tov gAaioAddov oto Bpetavikd owntoldylo ogeileton
Kupimg 6T0 YEYOVOG OTL ¥pNCIUOTOLEITOL GE OAL TOL TPOTOVTA TTOV £XOVV GYECT LE TNV KUEGOYEIOKT)
SlTpoPn» Kot T omoio €mOEKVOoOVY o otafepr] avénon Adym g peydAng mpofoing kot
SleNUong mov yivetar amd To PEGH EVNUEPMONG Kol Kupiowg amd v tnAedpaot (e101kég
EKTTOUTTEG PaYELPIKNG amd didonpovg chef).

Inuoavtikd otoyyeio, mov cuvéBare oV AbENCT NG KOTAVIAMOTG EAAOAASOL, amoTeLel
N mpomOnomn ¢ oHvoeong ToLv TPOIOdVTOG Ue TNV gVPLTEPN £vvola TG «vyeiagy. O Bpetavog
Katovolot)g Olvel onuoacio 6to ochvOnuo «daTpoer] Kot vyelo»y Kol ®¢ €K TOVTOL, OTIC
KOTOVOAWOTIKEG EMAOYEG TOV eMPBpafevel Tpoidvta Tov £XOVV TA YOPOUKTNPLOTIKA «VYEla» Ommg
10 gehadrado. Xe avtd 10 onueio a&ilel vo onuewwbel n palikn exotparteion TANPOPEOHPNONG TOV
Bpetavikod Ymovpyegiov Yyeiog yio v amo@uyn tpo@inmv vyning neplektikdmrog oe Aimn (fast
food \m) € artiog Tov KIVdHVOL TNG TOYLOAPKIAG.

H emolo katd Ke@oAr] Katovilmon eAooAdoov, OUmG, TOPAUEVEL OKOUN YOUNAY GE
GUYKPIoN UE TNV avtictolyn Kotavdimon otnv EAAGSa 1| e dAAEG LECOYELOKEG YDPES KOl MG EK
TOoUTOV €YEL ONUOVTIKA TEPBDpLo PeATiOONC

1.3 E&ehierg otn ayopa Mavikig

Soupovo pe tpdoeota dnpooctevpata Tov e€edikevpévon tHnmov (teplodikd The Grocer),
Katd to mapeABov €1oc, N aio TG ayopds eANOAGO0L pEW®ONKE Tapa TNV AOENCT] TOV OYKOL
noAnocewv. [MoapdAinia, kotoypdeetol ovENom g mopovciog VEOMV GLUCKELACLOV KOl EWOIKMOV
KOTIYOPI®V QUTIKOV Aai®V.

Ov Tég tov paysipwov eloiov Ppiokovtor o kabodwn mopeio. Av kot o Oykog
TOANCEWDV, KaTd T0 TeEAevTaio €10¢, £xel avEndel katd 2,5%, n aéia ovTOV Kotaypapel peimon
katd 2,8%, (Ztoyela Kantar Worldpanel Mdaptiog 2014 — Mdaptiog 2015), n omoia opeideton
Kupimg 610 cLVEILOUEVO TOAEUO TIUMV, KUPIMG LETAED TV peYAA®V aAvcidwv. TTapdtt apketég
Katnyopleg TPOPiLOV LEICTOVIOL TI§ EMATMOCES OVTOV TOL «TOAELOVY, TO OMOTEAEGLOTO GTOV
TOUEN TOV EAOOAAO0L givan Waitepa opatd. H Aavikh Tiun Tov mpoidvtog cuuméstnke Adym TV
«OKAMNPAOV» TPOOONTIKOV TOKTIKOV TOV AMOVEUTOPOV, LLE OTOTEAEGUON TNV GLVEXN] GvOdO TOL
KOGTOVG TOV TTPOo1dvTog. H de peimon e getvig mapaywyng onpovpyel TopdAAnAa EpOTHLLOTO
Yo TN dVVaATOTNTO EMOPKOVS EPOOAGHLOD TNG OLYOPC.



Xoppava pe to ototyeia tov IHaykoouiov Xvppoviiov EAatodddov, extipdrarl 6ti 1 @eTIvy
moyKooa mopaywyn 0o vroisimeton kotd 783.000 tdVVOLG amd TOV HEGO OPO TOPAYMOYNG TNG
TeAeVTOlOG TTEVTAETIOG, KUPI®MG AOY® TNG YOUNANG mapaymyns oty lomavia kot Itoiia. Zoppova
poAloto pe TOPAYOVTIEC TNG Oyopds, 1M QETV Xpovid yopaktnpiletor ¢ 1 YXePotepn NG
tedevtaiog 15etiog, kabhg n Tapaywyn dev pmopel va Kaddyel T {Rnon.

Opwe, mapd TV EKTIUOUEVT] UEI®OT TNG TPOCEOPAS, To. LEAPYOVTO oTolkeio  dgv
TPOOLALYPAPOVY CNUAVTIKY]  OAVOIKOUYT] TOV AOVIKOV TGOV TOGO TOV €ANIOAAS0V OGO Kol TWV
GAL®V 000 KOpLOV KaTyoptdv — NAELaL0 kot e01Kd EAata. Evod o dykog toincemv Tov nitelaiov
Katéypoye, kotd to mopehfov €tog, avénom katd 6,6%, ot avticTOl(Ol TV AOWMV QUTIKOV
elailv Kol TOL EANOAASOV KOTEYPAWOY LEIMOT], YEYOVOS TOL 0dNYeEl GTO GULUTEPAGHA OTL Ol
KOTOVOAWMTEG OTPEPOVTAL 68 POMVOTEPO TPOTOVTA. AVENCT OTIC TIUEC ALVIKNG KOTEYPAPT Yo TO
AGOL ehookpdpPne kot ta GAAa €10kd €hota, OTWS TO POWIKEANLO, TO. OTTOlo. OUMG ATOTELOVV
UIKPO TOGOGTO TNG CLVOAIKNG KT Yopiog.

[Ma va avakdpyel 1o 6Ovoro g kotnyopiog Oo mpémel vo vedpEel onUavVTIK) ALy oTa
Tpia KOpla Tpoidvia avtns. Ta ototyeia Tov TPONYOLUEVOL £TOVG EMTPENMOVY TV EKTIUNGN OTL TAL
EMMOVLULO TPOTOVTA UTOPOVV VO SLOPOUATICOVY CNUAVTIKO pOAO GTNV avaKapyn tng osiog tov
noAnocewv. [lapd to yeyovog 6Tt pelwon TIHAOV KATEYPAPN KOl GTO ETMOVLN TPOTOVTIO, GOUPOVOL
pe v Kantar, avtd xotéypoyov KOADTEPO GUVOMK(O OTOTEAEGUOATA £VOVTL TOV TPOIOVIOV
WOIOTIKNG ETIKETAS, TO pepidlo Tov omoiwv peiwbnke and 54,2% oto 51,6%. H peiwon oty aia
TOMGCEDV TOV TPOTOVTIMV WOIWTIKNG ETIKETAS OPEIAETAL KUPIMG 0TN UEl®ON TOV AMOVIKOV TILOV
TPOKEWEVOD VAL AVTILETOTICHEL O AVTOYWVIGHOG TOV EKTTOTIKMV 0AVGIO®V, 01 0T01eg akoAovOoHV
apketd «emBetikn» moMtikn). Evo, ocoppova pe ta otoyeio g Kantar, o1 téocepelg peydrot
MOVOTOANTEG  KATAYPAPOVY HEIMON TOV GLUVOMK®OV TOANCE®V GE OLTHV TNV Kotnyopio
npotévtwv tovg, ot Lidl ko Aldi kataypapovv avénon xatd 16,1% wor 73% avtictoiya,
Kkatéyovtag pali mocootd 9,6% 1ng cuvoAlkng agiag TOANGE®MY TNG Kot yopiog.

[Ma ta emdvopa Tpoidva, N Avodog Tov LEPOIOn ayOpds TMV EKTTOTIKAOV OAVGIO®V £KTOG
amd TPOKANGEIS TPOGPEPEL KOl gukapies, Onmwe m.y. n moAnon amd v Aldi ehaorddov tng
Bertolli, pali pe to dtkng g  wWwtikng etikétag. [lapd to yeyovog Oti 1, peyolvtepn etoupeia
otv Katnyopia, Napolina katéypoye avénon o0ykov moAncewv katd 21,9%, n alo ovtodv
avéNdnke poag katd 4,5%, evd kou n Frylight, mov avikel ot Dairy Crest, Buyoatpikny tg MH
Foods, emiong xatéypaye avénon kot dykov kon a&iog TOANGE®Y, HEG® TNG GLVEPYACING TNG UE
TIG EKTTOTIKEG aAvcideg. Oumg etaupeieg 0nmg n Filippo Berio, mapd v ntdon tov noAfcemv
toug (14,3% o€ 0yko ko 12,6% oe a&ia), Oempovv 011, 01 0ALGIdEG OVTEG OV AMOTEAOVV ETIAOYT,
KaBdg ot TYéES Tov amantovv Bempoivion eEAPETIKA YOUNAEG Kot OVGLOGTIKG CNUIOYOVES.

Tavtdypovo eToupeieg OV TPOCPEPOVY «UAYEPKE» EAata (cvumeptlapBovouéveoy Tov
nMeiaiov, g eAaokpapfng Kot twv euTikav edaimv) 0nwg ot Goldenfields, KTC kot Frylight
Kkataypdeovv avénon a&log noincemv kotd 40,4%, 24% xoil7,2% avtictorya. Avt amodideton
G€ OTPOPN TOV KATOVOANTAOV GE TAPEUPEPT) OAAL PONVOTEPA TOVL TAPOHEVOL ELaOLAdOL TpOidVTOL.

2T0VG KOTOTEP® TIVOKEG KOTOYPAQOVTAL TO. Hepidta ayopds Katd tOmo ehoimv Kot Kotd
aAVG100 MOVIKNG, KOt 1) LETABOAT OVTAOV GE GYECT LLE TNV AVTIOTOUYN TPONYOOUEVT] TEPTODO:



Mepiorw ayopdg Kotd TOTO EAGI®V
(ITepiodog DePpovdpiog 2014 — Maptiog 2015)

HAwEA oo 772 -3.0 52.7 6.6

dDutika €Aona 69.2 -11.7 56.5 —3.1
E€tpa MapOiévo EAst6Aado 68.7 -7.9 16.9 -1.4
Ewwka €éAona 28.3 27.0 4.8 15.8
EAcuoAado 26.8 4.5 8.3 19.2
EAadpU EAartdéAado 20.4 -7.0 5.5 -0.7
NadL eAaokpapung 15.2 24.3 5.6 25.4
AAAOL pAYELPLKA €AoLo 7.8 4.7 33 -9.6
Noutd eAatdAada 4.7 —14.8 141 -12.9

16wag ETlkETOG

ETtwovu o

ZUvoAo

Inyn: KantarWorldPanel, The Grocer, Enc&epyacio I'pagpeio OEY Aovdivov

Mepiorwo ayopds aAvoido®V MaviKIG

(ITepiodog DePpovapioc 2014 — Maptiog 2015)

Tesco 25.8 29.3 —6.7
Asda 14.4 15.8 2.3
Sainsbury’s 14.7 15.9 —4.6
Morrisons 10.5 11 —5.3
The Co-operative group 5.2 4.2 2.7
Waitrose 4.7 5.6 5.7

Aldi 4.1 49 7.3

Lidl 3.2 4.7 16.1

Inyn: KantarWorldPanel, The Grocer, Encéepyacio I'papeio OEY Aovdivov

ZVVOTTIKAL:

e H peioon m™c oflog moiceomv g Kotnyopiag ogeideton kvpiog oty Tdon Tov
KOTOVOA®TAOV VoL avolnTodv 1 yopnAdTepN TN ava Atpo
e H mtdon g péong tyng mdinong oesiletonr oto mPoidovio OIOTIKNG  €TIKETAC. g
OTOTEAECUO TOL TTPOIOVTA avtd €yacav pepidio ayopds (51.6% évavtt 54.2% 1o
TPONYOVLEVO £TOC).
e Ot younAotepeg péoceg TWEG OPeiAOVIO KLPIMG OTIC avTioTolyes Tov £ETpa mapHEvou
€AOLOAGO0V, TOV NAMEAOIOL KOt TV AOWADV QUTIKADV EAOIWV.
o O dykog awédveton og et Paom, e TOVG KATAVOAMTEG aryopdlovy TEPIoGOTEPQ TPOIOVTOL
ava ayopd. To enimedo TV TpowdnTIKOV dpdoewv avéndnke oto 46% g aiog TwANcCE®V,
évavtt 7% TOL TEPACUEVOL £TOVG, ME TOLG ALOVOTOANTEG VO TPOKPIVOLV  UNYOVIGHOVG
TPOGMPIVG HElONS TNG TYNG AOVIKYG.
o O1 éooepelg peyaAdTEPES 0AVGIOES MAVIKNG aENGAV TIC TPOWONTIKES EVEPYELES, YMPIC VOl
KOTOOTEL OLVATOV VoL ovakomel 1) pelmon g a&iog TOANCEMV.

To evdapépov yua o 2015 eotidleTon oTIC EMNTOGELS TOL B EYEL GTNV OYOPE 1] EKTILDUEVN

Aovdivo 17/8/2015

peiwon g mapaymyng eratoAddov, kuping oty lomavia kot Itokia , 1060 and TAevpdg TpocPopds OGO
Ko 0md TAEVPAS OLUUOPPMOTG TNG LEGC TIUNG AMOVIKTG.
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